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As the war on terror continues, special 
operations forces are at the forefront of the 
conflict worldwide. Although every member 
of the armed forces has performed admirably 
during the conflict, no other community has 
been so well suited to the roles and 
missions required by this new world 
security climate.

Special operations forces 
are the proof that sometimes 
quality is more important than 
quantity, though it also means that 
the relatively small number of special 
operations personnel have been deployed 
over and over again in recent years. There 
has never been a greater appreciation for special 
operations, and with good reason. Operators 
hunt down and destroy terrorist cells, train 
foreign military armies, perform disaster relief 
missions, and interact with local populations with 
appreciation for their culture and history.

Special Operations forces have traditionally made 
sure that they “equip the man” and not “man the 
equipment.” Though this has long been one of the 
fundamental beliefs of Special Ops, our nation’s 
scientists and engineers continue to equip these 
heroes with the best technology available to 
increase the operators safety and, at the same 
time, their lethality.

About Special Ops

'The Year in Special 
Operations' is the only 

publication totally 
dedicated to the 'quiet 

professionals,' the 
airmen, marines, sailors 
and soldiers engaged in 
what the military terms 

'unconventional warfare.'

w w w . d e f e n s e m e d i a n e t w o r k . c o m

Faircount Media Group is a leading 
international military publisher with offices 
in USA, UK and Australia. The company 
publishes periodicals and special editions 
for government and military customers 
including: NASA, U.S. Army Corps of 
Engineers, U.S. Army Materiel Command, 
U.S. Coast Guard, U.S. Marine Corps, 
NOAA, USSOCOM, DARPA, DLA, PEO-F35 
Lightning II, plus many others. By combining 
high quality design, peer-reviewed editorial 
from subject matter experts and targeted 
circulation, the company has used this 
winning formula to establish itself as a key 
player in the field. 

"The Year in Special Operations" is a part of:

About the Publisher
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The Year in Special Operations is distributed on a complimentary basis to:

• �USSOCOM HQ and its Service Component Commands (including the U.S. 
Army Special Operations Command, the Naval Special Warfare Command, the 
Air Force Special Operations Command, and the Marine Corps Forces Special 
Operations Command)

• �Operators within the various USSOCOM units

• �Senior DOD staff, Chiefs of Staff, Senior Commanding Officers, Base 
Commanders, Acquisition/Procurement Officers, and Program Managers within 
all service branches.

• �All combat support agencies: Defense Information Systems Agency (DISA), 
Defense Advanced Research Projects Agency (DARPA), Defense Logistics 
Agency (DLA), Defense Intelligence Agency (DIA), and National Geospatial-
Intelligence Agency (NGA) will receive copies. In addition, copies are going 
to be sent to all organizations that interact with the U.S. Special Operations 
Command (USSOCOM) to conduct Special Operations and civil affairs.

• �Top executives of the defense industry prime and subcontractors, as well as 
the hundreds of companies providing leading edge technologies that have 
relevance to USSOCOM, senior members of the relevant defense trade 
associations will receive complimentary copies. This will ensure full coverage 
and readership in both public and private sectors.

• Members of Congress will receive their own personal editions.

• �Copies will also be available on newsstands on select military bases throughout 
CONUS.

• Special Operations Forces Industry Conference, June, 2010

• SOFEX, GOVSEC, AUSA, Sea-Air-Space, 2010 Conferences

Distribution
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COMPONENTS YEAR IN REVIEW

• SOCOM Year in Review
• USASOC Year in Review
• SFC Year in Review
• AFSOC Year in Review
• MARSOC Year in Review
• NAVSPECWARCOM Year in Review
• International SOF Year in Review
• �SOF Regional Component Commands  

Year in Review

COMMUNITY OUTREACH

�The OSS Society 
The Office of Strategic Services Society celebrates the 
historical accomplishments of the OSS during World 
War II – the first organized effort by this nation to 
implement a centralized system of strategic intelligence 
and the predecessor to the Central Intelligence 
Agency and US Special Forces – and educates the 
public regarding the continuing importance of strategic 
intelligence to the preservation of freedom in this 
country and around the world.

�No Greater Sacrifice 
No Greater Sacrifice (“NGS”) raises funds to pay for 
college tuition and graduate degree programs for 
the children of those who have fallen in battle. NGS 
accomplishes its mission by funding charities that are 
already on the ground working on behalf of this noble 
cause, such as The Marine Corps - Law Enforcement 
Foundation, The Special Operations Warrior Foundation 
and other local charities that support the NGS mission.

UPCOMING PLANNED INTERVIEWS (INVITED):

• �Assistant Secretary of Defense for Special Operations 
and Low Intensity Conflict the Honorable Michael Vickers

• SOCOM Commander Adm. Eric Olson, USN
• MARSOC Commander Gen. Mastin M. Robeson, USMC
• SOCCENT Commander Gen. Charles Cleveland, USA

�SPECIAL OPERATIONS UNITS AND PROGRAMS 
UPCOMING PLANNED STORIES:

• AFSOC Airframe Programs
• Growing USASOC
• SOCOM Center for Lessons Learned
• �NAVSPECWARCOM Pioneer: Christian J. Lambertson 

and the Invention of SCUBA
• MARSOC Development and Reorganization
• STS Navigation and Targeting Systems
• SOCOM Soldier Systems and Rations
• �Sidebar or short article: NEK Advanced Securities Group 

HAHO or Freefall Training

UPCOMING PLANNED CURRENT DAY  
OPERATIONS STORIES:

• Cannon AFB, N.M.: AFSOC’s New Base
• The Christmas 2007 Ranger Raid in Mosul, Iraq
• Wadi al Kir Airfield Seizure in OIF
• West African SF/MEU (SOC) NEO
• AFSOC Combat Controllers and Haitian Hurricane Relief

UPCOMING PLANNED CLASSIC SOF MISSION 
STORIES:

• The First SEAL: A Profile of Roy Boehm
• �Saving Oyster 01 Bravo: The Rescue of  

Capt. Roger Locher
• Operation Biting: The Bruneval Raid
• �The Alexandria Raid: Decima Mas vs. the British 

Mediterranean Fleet

Synopsis of Editorial Contents*

*Contents subject to change.
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* Rates are net of agency commission

Contacts: �
Darren Lewis (Project Manager) • (813).675.3877 • darren.lewis@faircount.com 
Lindsey Brooks • (813).675.3818 • lindsey.brooks@faircount.com 
Kenia Perez • (813).675.3869 • kenia.perez@faircount.com

701 North Westshore Blvd. • Tampa, FL 33609 • USA
Tel: (813) 639-1900 • Fax: (866) 749-3899 • www.faircount.com

ADVERTISING RATES

Double page $22,950

Full page $12,950

1/2 page $8,950

PRIME POSITIONS

Inside front cover spread $26,950.00

Outside back cover $26,950.00

Inside back cover spread $24.950.00

Adjacent to TOC, Foreword, Introduction, or Masthead $14,950.00

Ads must be supplied with all supporting files in the following formats:
• PDF-X1A (preferred)
• Trim size: 8 3/8” w x 10 7/8” h
• Bleed: Add* 1/8” MINIMUM to all edges *(if you are submitting a bleed ad)
• Live area: 1/4” from trim preferred
Proofs: We recommend supplying a color proof that accurately reproduces the color of the ad as it will be used for color matching 
on press. All proofs must be representative of the ad supplied. If copy changes are made, the proof should be marked “For Color Only.” 
If you cannot provide the a color proof, we can produce one for you at a nominal charge. If a color accurate hard copy of the proof is not 
supplied, Faircount will not be liable for any color inaccuracies.

Advertisers’ Info


